[image: image5.jpg]RS2010

REGIONAL STRATEGY FOR
ENGLAND’S NORTHWEST




[image: image6.jpg]


[image: image7.jpg]WORKING TOGETHER FOR

englandsnorthwest






Name of Facilitator/Scribe: 


Table Number:

1. Do you agree that the four strands and key spatial issues proposed should provide the basis for the Regional Strategy? 10 minutes
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2. Do you agree with the potential action areas set out for each strand? 20 minutes
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3.
What are your views on the outstanding questions and strategic options?  10 minutes
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4.
Have the key assets, opportunities, challenges, and what might be done, been identified for this sub-region? 20 minutes
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Key Points:


Bringing continued prosperity to our region.


Cost of energy up therefore cost to business people up. Needs to be addressed sooner rather than later.


Focus on energy cost rather than CC. Emphasis on low-carbon broader than carbon  also look at other residuals.


Strand 1 - Emphasis on energy - cost, distribution


Strand 2 – Need to identify key unique strengths. Universities completely underused – need to be a more intelligent region.


Better connectivity between uni, buses etc


History of region - skills, technical engineering strengths, Important to mention this. Recruiting globally to get skills.


Ageing workforce – are skills being lost over time.


Discussion about nuclear decommissioning, skills with region to address needs.


Need for employers to work with colleges, universities (FE/HE) to train people for the right skills.


Strand 3 - knowledge and skills key to all strands


Strand 4 – 


Strands appear to hit right areas.





Missing – innovation, entrereneurship.


Spatial - focus on world class cities? Atlantic Gateway





Points to feed back:


Focus on existing stock of housing - need to be affordable for more mature residents – stay in own houses/change of environment


Av house price 6-7 times income.


What about younger generation? Do we need to focus on this demographic? Need to challenge aspirations and create environments where aspirations not about football and popstars.


How are we connecting with media industries to address this?


Again back to point of linking university/school education with jobs.


Need to highlight our world class companies and technologies in schools.





Points to feed back:


Strategy approach - needs to be flexible so when new “unknowns” emerge – we can deal with them in strategy.


Where is the education community?


Parents have a role in driving aspirations and driving culture.


Raise aspirations – using Cheshire’s best practice and examples develop internal community, selling Cheshire to Cheshire residents.


Need adaptability to change


Also connect with those outside of UK


Strategic Options


Innovation, adaptation to change not mentioned


Opt 2 and 4 connected.


4 seems spurious


Regeneration alone in deprived areas will work organically - wouldn’t do it just to address social deprivation.


Need growth at all levels


Env is a subset of others


Can’t try to match London


Nuclear - could benefit whole of NW. Room for innovation and creativity.


Doesn’t address innovation, creativity


Need to sell ourselves internationally


Needs to be sustainable – longevity, repeatability, sustaining.





Points to feed back:


Assets


What is a “generally attractive” environment? Leads to thinking that C&W not needing help as “alright”.


Disagree that “Generally attractive” – there are deprived, ugly areas.


Need to make more of key assets.


What does good living environment actually give to Cheshire – do residents spend time where they live or elsewhere?


To support high GVA, but do we need to focus on this group? No. Examples them not putting much back into the sub region.


Transport infrastrucutre needs creating


How are we going to build up our town centres?


Need to map attractiveness, not make assumptions.


Place marketing surveys been done in Chester.


What needs to be done?


2 - better connect with social aspects


1 – only agree if agree these are key sectors – what about manufacturing? What are top 10 growth areas in next 10 years?


C&W needs to be adaptive to change. Don’t get left behind


4. 0 need infrastructure to support it


4 – not just Warrington - other choices


Look at quality rail – tranms, tracks etc. 5 miles less a week campaign.


Way working patterns changing needs to meet demands


5 – need to differentiate from others and highlight distinctiveness.





Richard Nickson/Jo Sanderson
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